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Dear Editor,
Collecting self-reported data through questionnaires 
and surveys has long been the most commonly used 
tool in healthcare research. These studies provide 
important information concerning a population’s feelings, 
experiences, habits, health, and opinions.1 Obtaining 
correct and accurate data from survey respondents has 
long been a challenge for researchers.2 Today, there are 
many studies that use questionnaires as a main tool for 
collecting data from patients, health care professionals, 
and other groups. However, people become overwhelmed 
by the number of surveys and questionnaires they 
encounter in daily life, and they thus become fatigued.1,3 
This type of fatigue is called survey fatigue or respondent 
fatigue, a phenomenon where individuals become tired 
and uninterested in answering the questions of surveys, 
lose their motivation to complete surveys, provide less 
thoughtful answers to questions, or prematurely terminate 
participation as a result.4,5 Another form of respondent 
fatigue can be visible as a respondent skips the questions, 
leaves text response fields blank, selects the default 
answers to the questions, or the same option is selected in 
a series of multiple-choice questions.4

There are many factors contributing to the survey 
fatigue. Researchers should recognize that long surveys 
with extensive follow-up questions, targeting the incorrect 
participants, poor survey design, asking repetitive 
questions, providing more open-ended questions, and 
participating in too many surveys (called over-surveying) 
could lead to survey fatigue.4,5

Survey fatigue is considered a main limitation of 
questionnaire-based designs which results in careless 
responses, suboptimal responses, and decreased survey 
responsiveness. Moreover, it can damage the results of 
rigorously designed studies by providing inaccurate 
answers and causing substandard responses to the 
questions.6 Finally, these undesirable behaviors can lead 

to unwanted bias in findings and impact the quality of 
data gathered.4 Moreover, it could lead to survey attrition 
which will cause a lack of survey responses and lead to a 
waste of resources.7

There are four types of survey fatigue: (1) Over 
surveying: This type is the comment form of survey 
fatigue. It occurs when we continually ask the 
participants to engage in the filling of the questionnaires. 
(2) Question fatigue: Question fatigue occurs when the 
researcher asks the same questions in diverse ways. 
This type of survey fatigue occurs in poorly designed 
questionnaires and leads to frustrating participants, 
survey drop-outs, and incompletions. (3) Long surveys: 
Long surveys make the participants feel tired and they 
do not like to continue filling the questionnaires. As a 
result, it can lead to poorly gathered data and a higher 
rate of non-completion. (4) Disingenuous surveys:  This 
is a dangerous type of survey fatigue. It occurs when our 
participants think that their responses will not affect an 
outcome. They feel tired of being asked to participate in 
disingenuous engagement.

Since questions are the most commonly used tools 
in the studies conducted in the health care area, the 
following solutions could help to minimize survey 
fatigue:

- Using long questionnaires is not recommended in a 
study. Since the time that respondents spend filling out the 
questionnaires is very important, using tools with short 
and relevant questions encourages the individuals to fill 
out the questionnaires. 
•	 When there is a short form of a questionnaire, the 

short form of questionnaires should be used.
•	 The researchers should provide the results of the 

research to the participants and give feedback to 
them.

•	 A short introduction on the aim of the study could 
increse the response rate of the study. Explaining 
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the importance of the participants’ perception could 
encourage them to participate in survey studies.

•	 The researchers could offer an incentive to the 
participants. Providing an incentive could increase the 
response rate by 10-15 %. A simple acknowledgment 
and saying thanks for survey taking times could also 
encourage the participants to fill out the survey.

•	 It is recommended to study a small number of 
variables in one study. 

•	 Offering incentives upon survey completion could 
encourage greater engagement by participants. 

•	 Over-surveying the participants and asking them to 
participate in many studies with questionnaire could 
discourage them to engage in the surveys.

•	 An estimated time for questionnaire completion 
should be provided to the participants.

•	 The aim of the study should be explained to the 
participants. When asking to fill out a survey request, 
be sure to give a concise reason why you’re asking to 
fill out the questionnaire.

•	 The validity and reliability of the questionnaire 
should be checked before conducting a research.

•	 The participants should be targeted and selected 
based on the aim of the study. Incorrect targeting 
defeats the entire purpose of a survey because the 
survey questions may not align with the participant’s 
experience.
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